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Dominique Wilkins and the Medicare Diabetes Screening Project’s Get a Jump on Diabetes Campaign Promote Diabetes Screenings, Education at Atlanta Hawks Games

Wilkins Recognized as Diabetes Ambassador for the State of Georgia; Medicare Diabetes Screening Project Volunteers Spread the Word about Free Medicare Diabetes Screenings

Atlanta (November 12, 2010) – Today, former Atlanta Hawks forward and Basketball Hall of Famer Dominique Wilkins, Novo Nordisk, the Medicare Diabetes Screening Project and the Atlanta Hawks will educate attendees at November Atlanta Hawks home games about the importance of diabetes screening and prevention, particularly among adults 65 and older.  Information about the Get a Jump on Diabetes campaign and the screening benefit will also be shared during the November 14th Atlanta Hawks home game, in recognition of World Diabetes Day.  A public service announcement, featuring Wilkins and older adults from the Atlanta area, will be shown at both the November 12th and 14th games and broadcast on television and radio broadcasts throughout American Diabetes Month in November.      

During tonight’s game, Wilkins will also be formally recognized as Diabetes Ambassador for the State of Georgia by Senator Ronnie Chance and Novo Nordisk Chief Government Affairs Officer Mike Mawby. This special role was first announced in March 2010 when the Georgia Senate passed SR 962, “Recognizing Basketball Hall of Famer Dominique Wilkins as Georgia Diabetes Ambassador.”  Since his playing days, Wilkins has spoken throughout the state and nationally on the importance of diabetes screening, prevention and management.  As part of his activities, he is working with the Medicare Diabetes Screening Project to educate older adults in Georgia about the Medicare diabetes screening benefit and diabetes prevention.  
“Diabetes is a significant problem in Georgia, with more than half of a million older adults who have undiagnosed diabetes or pre-diabetes,” said Wilkins, the campaign’s spokesperson.  “My family and I are impacted by diabetes everyday because my mother, aunt and I all live with the disease.  The good news is that by taking advantage of Medicare’s free diabetes screening test, older adults can know their risk for the disease and begin to make changes that can help to control or even delay the onset of diabetes.” 

World Diabetes Day, commemorated each year on November 14th, is led by the International Diabetes Foundation (IDF) and its partner organizations, including Novo Nordisk Inc., and engages millions of people worldwide in diabetes awareness and advocacy. Observed in the U.S. and in more than 160 other countries, this November event includes screenings, educational workshops, walks and runs, and radio and television spots highlighting the growing need for increased diabetes prevention and awareness programs. 

“The Get a Jump on Diabetes campaign is proud to partner with the Atlanta Hawks on World Diabetes Day to raise awareness of Medicare’s free diabetes screenings and highlight the importance of detection and prevention,” said Wilkins.  

The goal of MDSP is to help inform older adults about the importance of diabetes screening, early detection and prevention by taking advantage of Medicare’s free diabetes screening benefit.  In collaboration with the American Diabetes Association, the Healthcare Leadership Council, the Atlanta Regional Commission Area Agency on Aging, Grady Health System, the Georgia Academy of Family Physicians, the Regional Council of Churches of Atlanta, Novo 
Nordisk Inc. and more than 25 other Georgia-based organizations, the MDSP is now launching in Atlanta after successfully working since 2007 in Columbus, Macon, Savannah and other cities in Georgia and in other parts of the country to raise awareness about diabetes screening for Medicare beneficiaries.

Undiagnosed diabetes and pre-diabetes are significant problems among adults ages 65 and older in Georgia, with more than 150,000 with undiagnosed diabetes and an additional 450,000 with pre-diabetes, a condition in which blood glucose levels are above normal, but not yet in the range for diabetes, and when there may still be time to prevent or delay disease onset. 

Medicare covers free, annual diabetes screening for beneficiaries 65 and older who have one of these risk factors for diabetes:  overweight, high blood pressure, high cholesterol, family history of diabetes, or history of diabetes during pregnancy.  There is no co-pay or deductible for the screening.  Despite the high numbers of people with undiagnosed diabetes or pre-diabetes, only 9% of Medicare beneficiaries in Georgia were screened in 2008, according to Medicare data.

Wilkins, along with Congressman John Lewis, Atlanta City Council City President Ceasar Mitchell, Atlanta City Council Member and American Diabetes Association’s National Board Member Michael Julian Bond, and local community partners kicked off the Get a Jump on Diabetes campaign in Atlanta on November 9th during a community health forum in Atlanta.  This forum allowed older adults to learn more about Medicare’s free diabetes screenings and hear Dominique Wilkins’ message about the importance of screening and prevention. 

About the Medicare Screening Project

The Medicare Diabetes Screening Project in Atlanta is a community-based effort to reach and motivate seniors who have undiagnosed diabetes or pre-diabetes, and encourage them to see their doctors or other health care providers, and take advantage of the free diabetes screening benefits offered by Medicare. The MDSP is co-chaired nationally by the American Diabetes Association, the Healthcare Leadership Council, and Novo Nordisk Inc.  To learn more, visit www.screenfordiabetes.org.

About the Atlanta Hawks, Atlanta Thrashers and Philips Arena

The Atlanta Hawks, Atlanta Thrashers and Philips Arena operating rights are owned by Atlanta Spirit LLC.  Individual tickets for the Atlanta Hawks and Atlanta Thrashers are available for the 2010-11 regular seasons by calling (866) 715-1500, by visiting www.hawks.com or www.atlantathrashers.com, or by visiting the Philips Arena Box Office or any Ticketmaster Ticket Outlet.  Named for founding partner Philips, Philips Arena is consistently ranked among the world’s top 10 arenas based on attendance.  In April 2009, Philips Arena became the first NBA or NHL arena in the world to achieve LEED for Existing Building: Operations and Maintenance (LEED-EB: O&M) certification as specified by the United States Green Building Council (USGBC). For more information on upcoming Philips Arena events, log onto www.philipsarena.com.
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